One-to-One

Marketing that Sells

Ask Yourself...

© Aml losing sales opportunities or repeat business by not marketing on the service drive?

Dealership-wide Solutions

How Are You Retaining
Your Current Customers?

© How many extended warranty sales am | losing by not targeting customers with
expiring warranties?
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Progressive digital service marketing tools that deliver

highly personalized service messaging can yield a 13 to 20

Satisfying and Gaining New
percent rate Of return.’ Retéinir;g Current Customers
ustomers

Expect Results
Gaining new customers can cost 5 times

more than satisfying and retaining current
* Increase sales leads with lead sheets to the sales department. customers.?

* Increase selling opportunities for additional repairs, parts, and accessories through coupons.

* Improve efficiency with hang tags and key tags.
* Boost CSl scores with postcards, follow-up letters, and customized coupons.

* Increase customer retention by creating a service rewards program for repeat customers.

' Jeff Stephens, President of MLS
2 Forrester Research

intelligent Forms Printing

888.875.3563 | marketing@reyrey.com | www.reyrey.com



Intelligent Forms Printing

About Intelligent Forms Printing

Master one-to-one marketing with this complete laser print solution
that uses customer-specific vehicle data to trigger sales and F&l leads,
service coupons, service rewards, hang tags, and customer letters.
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Coupan Expie: July 31, 2011 S o B T — i Trigget coupons b),
. vehicle mileage.

Over the last two years our
effective labor rate has increased
by $11.00 and our hours per RO
have increased one hour! The
personalized coupons help us
better promote and upsell our
services. Overall, we have seen a
15% increase in our revenues.

Bill Edwards, Fixed Operations Director
Santa Paula Chevrolet

Highlights

* Over 100 coupon templates and an endless
array of customizable coupons.

* Quickly identify vehicles with hang tag and key
tags attached to the RO.

» Over 50 trigger criteria activate internal and
external messaging:

— Alert sales team of warm leads currently in

the service drive.

— Automatically create Thank You letters for

first-time service customers.

— Trigger coupons to customers based on

mileage and history.

— Personalize coupons with customer name.
Automate your marketing activities in the service
and parts departments and give each customer
a more personalized experience with Intelligent
Forms Printing.
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MAKING BUSINESS BETTER.
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